
Storyboard Frames that: SHOW THE ACTION — TELL THE STORY — SELL THE IDEA



Some People say that Jon Dahlstrom came into this worl drawing.  In fact, Jon can't remember a time in his life when h wasn't 
drawing.

From his earliest years he filled every available sheet of paper, including the back of lunch bags and margins of second grade 
math papers with drawings of cars, cowboys and football players.  Always in action, always telling a story.

Jon grew up in a rural community in Southern California to become a scholarship student at the Art Center College of Design.   A 
freelance illustrator published in dozens of books and magazines including Road &Track,   Teen and Surfer Magazine, just to 
name a few and earned awards from the Los Angeles Society of illustrators and the New York Art Directors Club.   From the San 
Gabriel Valley he moved to Santa Barabara and then to San Francisco to earn his creative stripes in advertising agencies large 
and not so large.
  
With product and brand group that included Sambo'  Restaurants, Santa Barbara Savings, Lotus Cars an  Microsoft.   Winning 
awards in both print and broadcast including Best in the West, a Clio nomination and a Gold Medal from the Film Festival of the 
America's.  Now as the Storyboard Doctor, working rom his studio at the top of the Bay.  Jon uses his unique combination of 



Whether you are a director, writer, producer illustrator or designer, 
the ability to tell stories with images is essential to your craft. Learning to translate the written word

into a visual image can expand your communication abilities both on and off the set.

A storyboard is a graphic, sequential depiction of a narrative. 

Interactive media have exploded traditional ways of storytelling. 
No can you lead your audience using a simple linear structure. 

Whether your project is a complex virtual world or a tour of a manufacturing facility, 
the path that your viewer takes must be determined with new models of storytelling.







STORYBOARD ARTISTS
who specialize in storyboards for feature films, court room reporting,

television commercials, industrial videos, directors boards,
 industrial videos, animated films, location sketches,
presentation boards, pencil sketches, black and white

line drawings, marker comps., watercolor
indications and more



This is where it all begins. The first step is to understand what you are trying to 
communicate and what your intended message is. If you don't understand the message, 
no one will. Creating a script or storyboard will help ensure that you and your audience 
understands your intent.

Think of your video as a story. All good stories contain certain elements. When creating 
your story keep in mind the 5 W’s; Who, What, Where, and Why. This will help you fill in the 
main body of your story. setting turning point, dialog, introduction, conclusion, narration, 



A storyboard contains a rough sketch representation of the video. A storyboard is 
essentially a time line. Using a storyboard allows you to see what the scene will look like and 
generally provides an excellent overview of the entire project.



Taking your storyboard and turning it into a video will require some planning. Video 
incorporates many different elements such as zooms, dissolves, cross fades, music, narration, 
and titles. When used properly these elements can aid in the telling of your story. Putting them 
together however requires some planning. Before you can effectively use these production 
elements you must first understand them.
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