
Visual Identity Presentation



Research and Target Audience
Information about the client, target audience, industry, and competition.



Research

• Tasks and skills required of a long-haul trucking company.

• Attributes such as efficiency, speed, durability, reliability—strength.

• What is lacking in the competition?





Target Audience

• Middle-aged and older

• In the position of hiring

• Must please corporate shareholders
• Ultimately looking to cut costs

• No non-sense, “time is money”



Slogans

• On time, in one piece.
• Whenever, wherever.
• Anytime. Anywhere



Logo
Development
Design concept, research, sketches, and preliminary designs.



Process

• Research

• Design concept—Active figure-ground

• Mood board
• Logo Development Chart

• Thumbnail sketches
• Digital compositions



















Final Logo
Visual identity. Logo marks, color, typefaces, guidelines, lockups, and 
deliverables.









Color Treatment



Type Treatment
• Obviously Extended Bold

• Monoweight communicates strength

• Stout, horizontal emphasis suggests sturdiness, movement.

• Sans Serif implies modernity and the ability to keep up with the times.



Vertical Lockup

• Logo mark + company name

• Mark and name are same width

• Name is beneath the mark
• NOT to be used with slogan

• For use on:
• Business cards
• Apparel: shirts, hats
• Items such as mugs, cups, etc.
• Rear of semi-truck trailers



Horizontal Lockups

• Logo mark + company name

• Mark + name + slogan

• Size of name MUST decrease to accommodate 
slogan

• For use on:
• Side of semi-truck trailers
• Billboards
• Website header
• Print materials such as:

• Letterhead, business envelopes



Web Typeface

• Same as the one used in the logo.

• Versatile typeface with many 
different weights and styles.

• Maintain sans serif for easier 
readability on web.



Print Typeface

• Slab-Serif
• Contrasts with Sans Serif 

in logo.
• Maintains strength, reliability.














